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Much has changed in the online world since the Rochester Business Journal launched its annual Best of the 
Web competition in 1996 to spotlight the top online efforts among area businesses.     Yet the original idea of 
the competition remains the same: to draw attention to businesses' best websites.     Readers submitted 
hundreds of nominations for the 2013 competition. The screening committee also reviewed dozens more 
websites from previous years and other lists. This year's finalists range from multinational corporations to 
small non-profits.     Judges evaluated the finalist sites based on navigability, usability, functionality, content, 
art and visual design, and standards compliance. Their remarks can be found at 
go.rbj.net/2013bestoftheweb.     This year's judges were: Rory Burrill, director of business development at 
Logical Images Inc.; Mike Johansson, a lecturer in the department of communication at Rochester Institute 
of Technology; Mike McDougall, managing partner of McDougall Travers Collins; Eric Miltsch, director of 
product strategy at DrivingSales.com; Peter Platt, president of PSquared Digital LLC; and Troy Smith, a 
Rochester Business Journal reporter. 

Mark Fidelman, CEO of social business consulting firm Evolve! Capital Inc., will give the keynote talk at the 
Best of the Web breakfast March 14. Fidelman is a contributing writer to Forbes.com and author of 
"Socialized! How the World's Most Successful Businesses Harness the Power of Social." He also will 
present a social media workshop after the breakfast. 

Health care 

acrochester.org AIDS Care 

Website went live: March 2010 Last major overhaul: September 2012 

Average number of page views per day: 185 visits 

Cost to create: $16,500 (original cost in 2010) Cost to maintain annually: $1,200 plus some internal 
maintenance costs 

Developed: Externally, by Corporate Communications (design and host). Some of this year's modifications 
were designed by Michelle Martorell of Archer Communications as part of an integrated fundraising 
campaign. We also added coinciding video testimonials that were created by Dixon Schwabl. 

Number of people inside the organization who work on the site: One human resources staff member (for 
employment and volunteer opportunities) and one marketing staff person (all other content) 

Internal company webmaster: Stacey Rowe, associate director of marketing 

Biggest return on your Web investment: We are only halfway through the fiscal year for the annual 
development campaign, but we anticipate a very strong finish, since we are ahead of where we were last 
year at this time. We still have several testimonials to reveal on the website and another mailed appeal in 
this fiscal year that will drive traffic to the website for donations.  

We have experienced increased hits on the website due to the updates and increased social media use 
linking followers to the website (Facebook, Twitter and LinkedIn updates). 

Big changes to the site in 2012: We added a banner (slideshow) image to the home page, several sidebar 
widgets and the testimonial campaign page (called Our Stories). We also added a link to our Patient Portal 
at the top of the page and instructions on how to use it. The site is also updated on a more regular basis with 
event listings and news releases, which are then shared with social media followers. 

Major changes planned for 2013: We are in the process of rebranding due to some new health care 
initiatives we plan to offer, so we may be making a few updates to this site with the new brand identity when 
it is selected.  Site owner: A C Center Inc. dba AIDS Care 
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